This article offers an analysis of the aim, audience, form and content of the 'i am a migrant' campaign 3 of the International Organisation of Migration (IOM). We suggest that the campaign manages public opinion in 4
Introduction 12
Since the nineties, there has been a shift from thinking migration policy in terms of (only) migration control to 13 understanding migration as something that needs to be managed. Though it is too simplistic to draw a hard line 14 between migration control and migration management, a main characteristic of migration management is that it 15 presents migration as an inevitable phenomenon, which should be pragmatically approached to make the 'best' 16 out of it, rather than merely contained. Migration is no longer presented as a problem per se. Rather, the logic 17 goes, mismanagement of migration makes migration problematic for all involved. Migration management has 18 been considered an expression of a new form of politics and power, which goes beyond coercion and discipline 19 shows that a governmentality framework has emerged "as a particularly salient way to analyse the workings of 21
[…] migration management" (de Jong 2016: 352), since it can capture the soft power of persuasion, the 22 constitution of subjectivities, and the role of expert knowledge at work as technologies of government. In line 23 with a neoliberal agenda, 'making the best out of migration' has been defined in migration management as the 24 so-called 'triple win' with 'host' countries, countries of origin, as well as migrants themselves benefitting in 25 economic terms. This depoliticising approach negates the fact that the interests of migrants, sending and 26 receiving countries do not always align (Geiger/Pécoud 2010: 11) . Proponents of migration management 27 expressly support a liberal human rights framework as guiding their policies. Critics, however, argue that 28 neoliberal migration management is in conflict with human rights oriented global migration governance, since it 29 prioritises neoliberal market interests over rights (Basok/Piper 2012) . While advocates for migration 30 management position themselves as more progressive compared to approaches that seek to stop or control 31 migration, they are far removed from an open or no border politics. 32
Migration management is not just a set of policies but also a discourse, which produces a certain way of 33 understanding what migration 'is' and which knowledge, capacity and policies are needed to deal with migrationinternational actor in migration management, the International Organisation of Migration (IOM). Beforeto harness the development potential of migration for the benefit of both societies and migrants and to contribute 110 to sustainable development and poverty reduction" iv . This statement has to be read in the context of the 111 'discovery' of remittances and the economic potential of migration, and thus the perceived developmental 112 significance of migration, migrants and their remittances, which has been especially pronounced since the 113 findings of the Global Development Finance Report of 2003 by the World Bank (Faist 2008) . 114
115
The hype around the migration-development nexus has been accompanied by debates, 116 policies and strategies on how governments and international organisations in collaboration 117 with each other can cultivate the positive relationships between migration and economic and 118 social development (Gamlen 2014: 582 
